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Aug. 3rd 
Slider 

 

Aug. 10th 
All Fired Up 

 

Aug. 17th 
Three Wheel Drive 

 

Aug. 24th 
Shot Gun Wedding 

 

Aug. 31st 
Presidents 

 
Sep. 7th 

Stumble Brothers 
 

Sep. 14th 
Lazy Daze 

 

Sep. 21st 
Carnival 

 

Sep. 28th 
Pulse 

 
Oct. 5th 

Smokestack Blue 
 

Oct. 12th 
ZU2 

 

Oct. 19th 
Idle Hands 

 

Oct. 26th 
Cactus Jack 

 
Nov. 2nd 
Presidents 

Live Music 
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Autumn 2003               
FREE COPY - PLEASE TAKE ONE 

Over 4000 copies of this newsletter  
are produced by the Mansfield  

& Ashfield Branch of the  
CAMPAIGN FOR REAL ALE       

Broadmeadows 
South Normanton 

(see page 7) 

�����������������������������������������

 

Supported by: 

C A M R A 

REGULAR FEATURES: 
Useful Contacts - page 2                           
Many Happy Returns & Congratulations - page 15 
What’s On - Meetings, Trips & Festivals - page 12 & 13   
Membership Application - page 23 

In This Issue: 
 

Page 4    Pub Survey Trip 
Page 6    Real Ale is Great 
               Value 
Page 8    Mild in May 
Page 9    British Institute of 
               Innkeeping signs 
               up to National 
               Pubs Week 
Page 10  Hardys & Hansons 
               Olde Trip 
Page 14  Pub of the Season 
               Quiz                          Page 15 Batemans Launch Beer Club 

               Lincs & Notts Air Ambulance 
Page 16  Featured Pub - the King & 
               Miller 
Page 18  Padstow 2003 
Page 19  Flexible Pub Hours 
Page 20  Heritage Pubs 
Page 22  White Hart goes Continental 
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WEB SITE 
 
 

Why not visit 
our web  
site at:   

 

www.mansfieldcamra.org.uk 
or 

www.camra.org.uk/mansfield 
This contains the latest Booze 

News articles, beer festival  
updates, meeting venues and 

planned events and trips. 
Web page e-mail address is: 

camra@mansfieldcamra.org.uk  

CAMRA HQ  
230 Hatfield Road, St. Albans, 
Herts, AL1 4LW. 
�  01727 - 867201  
Web: www.camra.org.uk    
E-Mail: camra@camra.org.uk  

2 

PUBLICAN’S HOTLINE  
Please inform us of any new 
seasonal or guest beers which 
you are planning to have or 
anything else which ought to be 
mentioned in Booze News - 
please contact the editor. ��
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APPLICATION TO JOIN CAMRA  
I/We wish to join the Campaign for Real Ale and agree to abide by the Rules.  
Name(s) …………………………………..   Address ……………………………………..
……………………….....……………......………………………………………………….
Postcode...................……..    Signature..............…….....…........Date..........................…….
Tel. ……………………… 
 
I/We enclose the remittance for: 
Single under 26 Membership    £9   �          Date of Birth ……………… 
Joint under 26 Membership     £12   ��
�
Over 26? 
Full membership price             £16   �� Joint £19   �� �
�

For Life and Overseas rates please contact:  
CAMRA HQ (Tel: 01727 867201).                               
 
Send your remittance (payable to CAMRA) to:  
The Membership Secretary, CAMRA, 230 Hatfield Road, St. Albans, Herts. AL1 4LW.        

Mansfield & Ashfield Branch 

IT’S EASY TO JOIN CAMRA, JUST FILL IN THE FORM BELO W 

Will you help us? With over 230 pubs 
in our area, it is difficult to keep track. 
Please let us know of anything which 
ought to be reported.            Thanks. 

A quote from William Cobbett, 
from “Cottage Economy 1821” 

 

 

I view tea drinking as a destroyer of 
health, an enfeebler of the frame, an en-
genderer of effeminancy and laziness, a 
debaucher of youth and maker of misery 
for old age. Thus he makes that miserable 
progress towards that death which he finds 
ten or fifteen years sooner than he would 
have found it if he had made his wife brew 
beer instead of making tea. 

Don’t Miss The Booze News  
If you would like to be sure of receiving a 
copy of this newsletter then you can always 
opt in to our mailing service. Please send 
four 1st class stamps to:  
Jenny Woolliscroft, Mansfield & Ashfield 
CAMRA Branch, 73 Mansfield Road,  
Underwood, Nottingham, NG16 5FF 

Animal Magic  
 

1. The Badger              2. Squinting Cat         3. White Hart               4. Greyhound 
5. Flamingo                 6. Old Reindeer         7. Pheasant                   8. The Lurcher 
9. Black Bull                10. White Lion           11. Cuckoo Birch         12. Black Swan 
13. Ram Inn                 14. Snipe at Sutton     15. Cart & Horse          16. Brown Cow 
17. Nag’s Head            18. Horse & Groom   19. Fox & Hounds        20. Dog & Duck 
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AN ODE TO MATURITY  
 

To my deafness, I am accustomed 
To my dentures, I am resigned 
To my bifocals, I am thankful 

But how I miss my MIND 

If you visit a pub due to reading this news-
letter then would you please mention that 
you saw it in the Booze News. Thanks. 

Let no man thirst for lack of Real Ale. 
Source: Commonwealth Brewing Co.,  
Boston, Massachusetts 
 

If God had intended us to drink beer,  
He would have given us stomachs. 
Source: David Daye 
 

A mouth of a perfectly happy man is filled 
with beer. 
Source: Ancient Egyptian Wisdom, 2200 BC 
 

There is never enough time to get it “right 
first time” but enough time is found to do 
the work twice. 
 

I can only please one person per day. Today 
is not your day. Tomorrow doesn’t look 
good either. 

Cenosilicaphobia – the fear of an 
empty glass. Anon. 
 

Abstainer – a weak person who yields 
to the temptation of denying himself a 
pleasure. 

 
 
 
 
 
 

Lovers of the fabulous den Angle Belgian beer (and real ale) bar in 
Leek may be interested to know that a similar enterprise is opening a 
little closer to home. 
 

The White Hart on Church Street in South Normanton is undergoing 
a revamp into the style of a Belgian bar by courtesy of new licensee 
Jacqueline (a Belgian national) and her husband Pete. Although not 
closing during the re-fit, the 1960s bars will be replaced with 
"something more in keeping with a traditional Belgian Bar". The 
suspended ceiling is to be removed to show off original architectural 

features and a wooden floor will be added. 
 

On to the important bit, the beers!  
 

The house ales are Kimberley Best plus one guest ale (for the time being). The draught 
continental beers available are Hoegaarden, Kwak, St. Feuillien, Leffe and de Koenig. 
 

Bottle Belgian beers currently number 20 different kinds ranging from 4.5% to 12% 
 

The official re-opening weekend is the 26th to 28th September and will be attended by 
representatives from Chimay Brewery and Interbrew.  
 

Nick Wheat, Derby CAMRA 

FANCY A BELGIAN NIGHT OUT? 

The full Royal Crown Derby Tour 
Tour the real working factory in the company of 
an experienced guide and watch the production of 
tableware and giftware from clay through to the 
finished hand decorated product. 
 
Enjoy continuous demonstrations of hand skills 
such as flower making, painting and gilding. 
 
Visit the museum full of treasures tracing our 
history and heritage back to 1750. 
 
With the full tour, your admission is refundable 
on a minimum spend in the factory shop and you 
receive a free cup of tea or coffee in the 
restaurant. 
 
The full tour is available Monday to Friday – see 
tour times. 
 
Visitor Centre only tickets including 
demonstration studio and museum also available 
seven days a week. 
 
Two for One Visitor Centre Admission at 
the Weekend 
The Visitor Centre experience including 
demonstration studio and museum is available 
each and every weekend at a ‘two for one’ 
discounted rate. Bring this advert to claim. 
 
The Factory Shop 
A superb range of Royal Crown Derby products 
including the highly collectable paperweights. 
Take advantage of saving 30% or more on slight 
seconds. 
 
The Restaurant 
Enjoy a freshly cooked meal or light snack on the 
finest Royal Crown Derby china. The fully 
licensed restaurant seats 120 and is available for 
private hire. 

Come to Royal Crown Derby and see the creation of the 
world famous china tableware and giftware 

Opening Times and Prices 
 

The Full Tour 
Factory tours leave at the following times, 10am, 
11am, 1.15pm or 2.15pm, there’s no 2.15 tour on 
Fridays. Please book in advance. 
 

Visitor Centre 
Monday-Saturday 9.30am –5pm 
Sunday 10am-4pm (last admission one hour 
before closing). 
 

Shop 
Monday- Saturday 9am-5pm, 
Sunday 10.30am-4.pm. 
 

Admission 
Full Tour – Adult £4.95, Conc. £4.75, Family 
£18 – children under 10yrs are not allowed on the 
factory tour. 
 
Visitor Centre  - Adult £2.95, Conc. £2.75, 
Family £10 – two for one 
admission at the weekend. 
 
You can visit the shop and 
restaurant without a ticket. 
 
Address 
194 Osmaston Road 
Derby DE23 8JZ 
Tel: 01332 712800 
Fax: 01332 712863 

SPECIAL OFFER 
Buy 1 item and get a second half price Whilst stock last. (Seconds product only).  

Some items may be excluded from this offer.  
Valid 1st August – 31st August 2003  Bring this advert to claim 
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Tuesday, 17th June 2003 
 

Periodically, and also once in a while, 
this branch embarks upon the arduous 
and often  unthankful task of a survey 
trip. This very necessary part of being 
a CAMRA member can involve visit-
ing something like 8 pubs in a night - 
so you see, it’s not for the faint hearted 
and does involve quite a bit of stamina.  
 

The first pub on the agenda was the 
Waggon & Horses at Halam. Thwaites 
beers feature at this GBG2003 pub 
with their Thoroughbred and Lancaster Bomber going down a treat. Thwaites Bitter and 
Bloomin Ale were also on offer and a guest beer is usually part of the range. This is a very 
popular pub and so it was a pity to leave but duty calls so it’s onwards once more.  

 

The Old Reindeer at Edingley was next on the agenda - 
Mansfield Cask Ale, Wadworth 6X, Deuchars IPA and 
Pedigree were on offer, all served in over-sized lined 
glasses - why can’t all pubs do this? It makes a very 
nice change to visit a pub which serves a full measure 
pint without having to ask for a top-up. 
 

Farnsfield is the next village which we headed for and 
the first pub which we reached was the Plough Inn. We 
forced ourselves to partake of Mansfield Cask Ale, 
Deuchars IPA and Pedigree at this deservedly popular 
pub.  
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

After a short stroll down the road we 
arrived at the Warwick Arms - this 
Pubmaster house normally serves 
Tetley Bitter but unfortunately this was 
not available on our visit.  
 

An even shorter stroll brings us to another GBG2003 pub, namely the Red Lion. Mansfield 
Cask Ale, Pedigree and Deuchars IPA were all available but sadly the Riding Bitter wasn’t 
on which is unusual as this pub is a regular outlet for this somewhat rare beer in our area. 
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Dr. Geoff Brandwood, CAMRA and English 
Heritage Pubs Caseworker said, "Many pubs 
have interiors which are simple and unsophis-
ticated and do not qualify for statutory listing, 
yet they are still of value to the people who 
use them and help to define the sense of local 
community. The local list initiative holds 
promise as a vehicle for protecting valuable 
local pubs and their historic interiors so that 
future generations can enjoy them". 
The Government is undertaking a review of 
building and area designation this year. 
This review is widely expected to place 
greater emphasis on character assessment of 
localities, understanding what makes them 
special and the value local people attach to 
them, and through this process achieve greater 
engagement with local communities and their 
heritage. 
Dr. Brandwood said, "Pubs need to be a cen-
tral part of this process and CAMRA's Na-
tional Inventory can be an important reference 
for planners and decision-makers in under-
standing which are the key historic pub buildings in a given locality". 

Local authorities need greater resources for 
building conservation. 
A recent report from English Heritage has high-
lighted a shortage of resources within local plan-
ning authorities for dealing with the historic envi-
ronment. 
The report shows that 15% of authorities have no 
Conservation Officer posts at all and three-quarters 
of conservation areas have no adopted character 
assessments. The report also found the influence of 

Conservation Officers within planning departments to be generally low. 
Referring to the Government's policy document of December 2001 ('The Historic Environ-
ment: A Force for our Future') Dave Gamston said, "The Government is placing great im-
portance upon conservation issues and character assessments in local planning. Yet there 
seems to be no plan at all to provide the necessary resources for planning authorities to 
action what is preached. Things clearly need to change if building conservation at the local 
level is to stand a chance of being successful." 
 

The CAMRA National Inventory of pub interiors of outstanding historic interest is avail-
able from CAMRA, priced £2.50. Media review copies available - call 01727 867201 
Geoff Brandwood and Dave Gamston are available for interview and comment - call the 
Press Office on 01727 867201 

HORSE & 
JOCKEY 

 

CHURCH LANE, SELSTON 
TEL. 01773 781012 

 

UP TO 6 CASK ALES 
2 FROM THE JUG 

 

Free House - the 14th  
Oldest Pub in Britain 

 

Lunches: Monday - Friday 
 

Hot Roast Cobs, Soup, Chips 
& Specials 

 

Good Beer Guide Entry 



20 20 

Britain's True Heritage pubs feature in new 
'National Inventory'  

 

Consumers call for more recognition and protection for pubs 
with outstanding historical interiors  

Of over 60,000 pubs in the UK, a mere 250 have interiors of outstanding heritage interest. 
The huge majority of pubs have undergone drastic alterations in recent years and less than 
4% have retained features of historic significance. 
The 'National Inventory' (of outstanding historic pub interiors) released by CAMRA, the 
Campaign for Real Ale features 205 pubs with exceptional historic interiors and a further 
43 pubs with particular internal features of national historic importance. 
Dave Gamston, Chairman of CAMRA's Pub Heritage Group and Editor of the National 
Inventory said, "CAMRA fully appreciates that pubs have to survive in the real world of 
commercial pressures, adapting their business to modern needs, but all too often these 
pressures have led to 'change for change's sake', with wide-scale loss of historic internal 
features. Less than ½% of the national pub stock remains unspoilt enough to be worthy of 
CAMRA's National Inventory, and holding on to these treasures is now a major conserva-
tion challenge. The National Inventory is about raising awareness of the problem with 
politicians, local authorities, pub companies and fellow consumers. It's also about celebrat-
ing the best of the pub heritage we have left". 

The third edition of the National Inventory 
has been painstakingly compiled by 
CAMRA's Pub Heritage Group. It includes 
pubs from across the UK including Northern 
Ireland. Pubs are selected purely for their 
internal physical fabric and things such as 
beer quality or 'atmosphere' are not consid-
ered. 
CAMRA calls for more local authori-
ties to protect pub interiors from un-
sympathetic alteration. 

A large number of National Inventory pubs are in statutorily 'listed' buildings - most of 
them at Grade II, which means their safeguarding is essentially entrusted to local planning 
authorities. In the past, local planning authorities have not always exercised their control 
powers with the same force to the insides as to the outsides of listed pub buildings, and 
this has contributed to the loss of many valuable pub interiors. 
Not all historic pubs qualify for statutory listing, but they could benefit from inclusion in 
'local lists' of the kind some local authorities already operate. CAMRA is calling for all 
local authorities to establish such lists, which can play a major part in influencing local 
planning policies and raising awareness about locally-important historic buildings, includ-
ing pubs. CAMRA believes that, at the present time, only about a third of local authorities 
choose to maintain such lists. 
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High Street, Mansfield Woodhouse.  
Tel. 01623 464403. 

 

Always 6 Traditional Ales  
 

Quiz Night on Mondays and 
Wednesdays 

 
 

Very Friendly Atmosphere                

Lounge and Tap Room 
 

CAMRA   
Good Beer Guide Entry 

2003 

All the beers were, as usual, in excellent 
condition as the Cask Marque accreditation 
certifies.  
 

Back to work now as we decide to check out 
the real ales on offer at the White Post. 
Rather surprisingly, the car park is almost 
empty and so is the pub - we were able to 
walk right up to the bar and then turn round 
again as there wasn’t a single real ale on 
offer. I wonder why the car park was practi-
cally empty? 
 

Into Mansfield now and a quick nip into Il Rosso to find Bass and Greene King Abbot Ale. 
Tony ventured over the road to the Famous Talbot - Bombardier and Greenalls Bitter were 
not available - so we decided to finish off at the Bold Forester. The normal range of 12 
cask beers were available in this recently refurbished, popular pub. I must admit that the 
Robinsons Young Tom was rather tasty.  
 

Anyway, that’s it. As you can see, these survey trips are hard work but somebody has to 
do them. Why don’t you come along and give us a helping hand? We can’t keep this work 
rate up indefinitely you know. Another alternative is to do your own survey trip and then 
send the branch a report or an article. How about it? 

We were out on a ramble 
To do the Robin Hood Trail, 
So we stopped off at Eakring 
And decided to have some ale. 
 
To the Savile Arms we went 
We knew we couldn’t fail, 
They have Sam Smiths Bitter there 
Spot on; good value; right on the nail. 
 
So if you are in the area 
Or on the Robin Hood Trail, 
Go and see this accommodating landlord 
And his well kept Sam Smiths cask ale. 
 
On Tuesdays they are shut –  
There’s a snag to every tale, 
So do pick which day 
You visit Eakring for some real ale. 
 
               Bladderwart the Trauma. 
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REAL ALE IS GREAT VALUE AT UNDER £2 A PINT!  
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CAMRA, the Campaign for Real Ale, have today released the results of their new prices 
survey revealing that real ale remains good value for money at under £2 a pint! 
The prices survey was carried out during March by CAMRA members throughout the UK. 
In total, almost 6,500 beer and cider prices were collected from over 1,000 pubs. The pubs 
surveyed were a mixture of tenanted, managed and free houses and included those owned 
by breweries, pub companies and individuals. 
The average price of a pint of real ale was £1.98, an increase of only 2.65% from the same 
time in 2002 (£1.92). In comparison the average price of lager was £2.17, up 2.7% since 
2002 (£2.11). This is lower than inflation which was 3.1% between April 2002 and April 
2003. 
 

Mike Benner, CAMRA's Head of Campaigns & Communications said, "British real 
ale still offers good value for money at under the £2 mark and is on average 19p cheaper 
per pint than lager. There are over 2,000 different real ales on today's market and it is 
pleasing to see that they are generally on sale at an affordable price. Real ale is the best of 
British beer, brewed using natural ingredients, with more taste and diversity than any other 
beer style. It's amazing that it is generally cheaper than inferior mass-produced lagers." 
Benner continued, "The Chancellor put a penny on a pint of beer in this year's Budget, 
which will have increased prices in pubs by 2 or 3 pence a pint. We'll continue to cam-
paign for a reduction in beer duty as this will help to stamp out smuggling and encourage 
people to visit and enjoy British pubs on a more regular basis, rather than drinking cheap 
imported lager at home!" 
It was also interesting to see that real cider averages £2.05 a pint - up only 1.09% from 
2002 (£2.03). Real ciders offer a better value for money than processed mass-produced 
keg ciders which average at £2.21, up 2.42% from 2002 (£2.15). 
 

Regional Variations  
The least expensive region in the UK for real ale was the North 
West where the average price of a pint was £1.75. The South East 
was the most expensive where a pint costs on average £2.15. 
The least expensive area for cider is, not surprisingly, the South 
West where it is £1.83. The most expensive was East Anglia where 
a pint will set you back £2.36. 
 
Price Variation within a region and value for money 
Whilst some regions are, on average, more expensive than others, there is an even greater 
variation in the price of a pint from pub to pub within any region. Lowest prices found for 
real ale were 99p and the most expensive between £2.80 and £3.00!  
The cheapest prices were usually from chains such as J D Wetherspoon and other pubs 
trying to match their prices. The most expensive were either very strong beers or beers 
sold in perceived up market establishments.   
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Some of the pubs include the 
Golden Lion and the London Inn, 
in the town itself, but still in easy 
hailing distance of the harbour, 
and the Shipwrights Arms, the 
Harbour Inn, and the Custom 
House. The latter not only serves 
excellent beer and pub food, but 
boasts top class accommodation 
and cordon bleu restaurant, with 
seafood a speciality.  

For those who prefer caravans, tents or 
motor homes, there is an excellent site 
within walking distance of the harbour, 
if you don’t mind a country ramble, or 5 
minutes by car. Altogether a very good 
area to visit, with the Eden Project and 
various Stately Houses in the vicinity, 
and good clean beaches for a traditional 
seaside holiday. 
 
                            Keith Lendal Wells 

Flexible pubs hours only one step away 
 

                 Consumer group welcomes progression of the Licensing Bill 
 

CAMRA, the Campaign for Real Ale, today welcomes the progression of the Licensing 
Bill through both Houses of Parliament. The Bill will now go forward for Royal Assent.  
 

Mike Benner, Head of Campaigns, said "After years of campaigning we're only one step 
away from dumping Britain's archaic licensing laws and moving to a more flexible system. 
Pubs will soon find it easier to extend their opening hours to meet the various needs of 
their customers." 
 

CAMRA is calling for all sectors of the beer and pubs industry to embrace the Bill and 
work with the Government and Licensing Authorities. 
 

Benner added "It's essential that the transition to the new sys-
tem is made as smooth and painless as possible and this will 
require a partnership between the authorities and the trade." 
 

For more information 
CAMRA Press Office        01727 867201 
Mike Benner                      07971 591224 
Iain Loe                              07801 706607 
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PADSTOW 2003 
 
Once again we decided it was 
time to further our meagre 
knowledge by combining some 
geographical updates with an 
architectural survey of  Ancient 
and Historical Buildings and 
Artefacts….….alright….…so 
we went on holiday to visit a 
different part of the country and 
sample new pubs and possibly 
ales!! 
 

This time we chose Padstow, situated in North Cornwall - a place we have passed through 
previously, but only fleetingly stopped at. The town itself, with its quaint double harbour, 

sheltering both working and pleas-
ure craft, is a very pleasant place, 
where locals and tourists mingle 
happily, enjoying the views across 
the bay to Rock, and sampling the 
harbour side refreshments from 
bijou cafes to good old British fish 
and chips, (but watch out for the 
seagulls - they have a very nasty 
tendency to dive bomb you and 
snatch food from your fingers, and 
they’re not too particular which 
flesh they take!  
 

The shopping area is quite compact, and fairly comprehensive, from Cornish pasties to 
cornflakes; coffee house to cordon bleu; (including Rick Stein’s Cafe, of TV fame) and of 
course numerous clothes and gift shops.  
 

Most importantly, Real Ale is 
well represented by a plethora of 
very good and welcoming pubs. 
We visited five, all selling St. 
Austell’s full range of beers, with 
good standard pub grub, and dogs 
welcome in all. In fact if you hate 
dogs, you’d better avoid Padstow, 
as I’ve never seen a small holiday 
resort which attracts so many dog 
owners!  
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Benner concluded, "The important thing for beer drinkers is to look for good value. A real 
ale served in proper condition at a fair price. A beer that is badly served, has off flavours 
or is lacking in condition is a poor bargain at any price. It's essential that pubs strike the 
right balance between quality, price and variety." 

 2003 2002 % Change Cheapest Priciest 

Real Ale £1.90 £1.87 1.17% £1.15 £2.30 

Lager £2.09 £2.02 3.48% £1.40 £2.55 

Real Cider £2.10 £2.17 - 2.97% £1.80 £2.50 

Keg Cider £2.15 £2.11 2.22% £1.40 £2.55 

Nitrokeg £1.91 £1.84 3.89% £1.15 £2.30 

Keg Stout £2.26 £2.21 2.03% £1.45 £2.55 

Results of CAMRA Prices Survey 2003 - East Midlands 

I've always believed that paradise will have my favourite beer on tap. 
Source: Rudyard Wheatley 
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MILD IN MAY !  
 

CAMRA promoted Mild throughout May in support of one of 
Britain’s finest styles of beers. The Mansfield & Ashfield Branch 
of CAMRA held a Mild Day of Action by “giving away” 9 gal-
lons of mild at The Boundary, South Normanton on Saturday 17th 
May. Some mixed reaction was experienced - “I don’t like mild, 
but I’ve never tried it!!!! 

The branch also joined up with mem-
bers of Chesterfield and Derby on an 
outing in support of mild - finishing up 
at The Hay in Shirland.  
 

FUTURE PROMOTIONS:  
 

CAMRA will be supporting the Cask 
Beer Week (19th to 28th September) by 
the Independent Family Brewers of 
Britain and the Cider & Perry Month in 
October. Watch out for special events 
in your area and in the CAMRA news-
paper - What’s Brewing.  

��������	
����������	
����������	
����������	
��  
��	�����
�
��
������	
��
 �

 

���������
�����������������������  
�������	���������������

	�
�������  
�


����������
��	�����������  
�

��������������������������������� ���������������������������������������������������������������  
�������������� ��!���"���  �"�#  

17 

… night’s rest, Henry thanked his hostess for her warm hospitality 
and care given to an unknown man. Events then took an astonishing 
turn for the king knighted John Cockle on the spot, so making his 
wife ’My Lady’ and then the imperious ruler arranged two fine 
marriages for both Dick and Marjory with members of his court.  
 

So, if you happen to be in Sutton, why not call in at the King & 
Miller for a drink, a meal or whatever you fancy - I’m sure you’ll 
decide to come back. 
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Fancy a decent pint? Want a meal? Can’t get 
anybody to look after the kids? Not to worry, 
there is a great pub which caters for each and 
every one of these - the King & Miller. Run 
by congenial hosts Tony and Lynn Pustelnik, 
this large open-plan pub, part of the Hardys & 
Hansons estate, comprises a lounge area - 
with a separate, raised no-smoking section, a 
200-seater restaurant, an indoor children’s 
play area and an outside patio alongside another children’s play area. It is situated just 
across the road from Kings Mill Reservoir at Sutton in Ashfield at the junction of the A38 

and A6075 roads. 
 

Kimberley Bitter and Olde Trip beers are to be 
found on handpump and these are always in good 
condition - a Cask Marque accreditation certifies 
this. The comprehensive menu and wine list is 
complimented by a specials board, Xtra Value 
For Money menu, Snacks of the Month and a 
Slimming World menu.  
 

Various special promotions are held regularly and 
a quiz is a feature of Sunday evening at 9.30 pm. 
 

How did it get the name? 
 

Well, for a start, we have to go back a few years to the 12th century to be precise when the 
reservoir would have been surrounded by forest. King Henry II was hunting one day in the 
forest and became separated from his retinue as dusk fell. Chancing upon a remote mill 
and reservoir, he sought a night’s lodging from the miller John Cockle and his wife. Sim-
ply dressed, he did not reveal his true identity. 
Mistress Cockle, remarking that he looked a clean and decent man, gave him supper and 
arranged for him to sleep with her son Dick as there was no alternative accommodation at 
the mill.  
Next morning, after breakfast had been served to the red-headed 
Henry by the Cockle’s equally red-headed daughter nicknamed 
Carroty Margery, worried courtiers arrived who had searched all 
night for the missing king. 
Henry, great Plantagenet ruler of England and half of France, then 
declared himself to the amazement of the Cockles. Mistress Cockle 
sank to her knees to beg pardon for treating her sovereign with a 
simple familiarity of a rural household, especially for providing a 
shared bed. In magnanimous mood, grateful for a good and safe …. 

James Wood at the bar 

Tony Pustelnik - your congenial host 
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NETS …. READYMADES 
BLINDS …. ROLLERS 

VENETIANS …. ROMANS 
VERTICAL & MUCH MORE  

 

Come and see for yourself at  
 

1 Park Road, Ripley, DE5 3EF 
Tel. 01773 512712 

Mobile 0778 983 8534 

BRITISH INSTITUTE OF 
INNKEEPING SIGNS UP 
TO NATIONAL PUBS 
WEEK  
 

BII joins Charles Wells, Tynemill & 
Enterprise Inns as Official National 
Pubs Week Trade Partners 
 

CAMRA, the Campaign for Real Ale,  
have announced that the British Institute 
of Innkeeping (BII) are the newest official 
trade partner to have signed up and pledge 
their support to next year's National Pubs 
Week which will take place from Saturday 
21st February to Saturday 28th February 
2004. 
 

The BII have now joined forces with 
CAMRA and their initial trade partners, 
Charles Wells, Tynemill and Enterprise 
Inns in the pledge to try to encourage more 
people to visit pubs more regularly. 

Mike Benner, CAMRA's Head of Campaigns said, "I would like to welcome the British 
Institute of Innkeeping on board as an official National Pubs Week trade partner and thank 
them for agreeing to support next year's event. The BII's addition compliments the official 
partnerships that have already been agreed and we hope that their support will encourage 
more pubs to come on board in 2004."  

 

John McNamara, Chief Executive of the B.I.I. said, "Pubs in the UK are unique - they 
are a magnet for tourists and a valuable asset to the communities they serve. We are there-
fore delighted to be able to support this event, which celebrates the huge diversity there is 
in the pub sector today. I hope all our members will join in the week-long celebrations by 
organising events, parties and promotions. Every pub that signs up to take part will benefit 
from the huge amount of national publicity this event is sure to generate."  

 

National Pubs Week was originally launched in February 2003 after research showed that 
20 pubs were closing every month. This worrying figure encouraged over 15,000 pubs to 
take part in 2003 and this support persuaded CAMRA to establish National Pubs Week as 
an annual event. CAMRA will continue to look to strengthen their trade partnerships 
throughout 2003 and will be encouraging more pubs to pledge their support by ordering 
promotional material and organising special events at the end of February 2004. 

 

National Pubs Week 2004 campaign message is 'There's a pub for you' highlighting there 
are different types of pub to suit everybody's needs. 
 

The Publican Newspaper is the official media partner for National Pubs Week 2004. 



 

Park Lane, Kirkby-In-Ashfield 
� 01623 752314            

 

Free House        Beer Garden 
Car Park      

 

6 Real Ales available including Guest Beers 
 

Live Bands Every Friday Night  
 

Home Cooked Food served Tuesday - Sunday 
 

Function Room Available      Children & Biker Friendly 

 

Under New Management 
CAMRA Good Beer Guide Entry 2003 

 

HARDYS AND HANSONS OLDE TRIP  
 

Leading independent pub retailer and brewer, Hardys & Hansons, launched their  
brand new cask conditioned ale “Olde Trip” in March 2003 , with the first official 
pint being pulled by the Lord Mayor, Des Wilson at Ye Olde Trip to Jerusalem pub. 
Olde Trip is the first main beer to be launched by the brewery for 12 years – the 
last being Classic. With a 4.3% ABV, it is a delightfully well hopped premium ale 
with a clean fresh hop aroma which produces a rich full flavour.  
Olde Trip is the result of the traditional eight-stage process of brewing beer, start-
ing with malting barley being steeped in cold water and ending with the packaging 
of the ale in firkins.  Being a cask conditioned beer, Olde Trip continues to develop 
its final flavour and condition whilst stored in the cask both in the brewery and pub 
cellar. 
Blind tasting sessions of Olde Trip in the East Midlands area have shown that 
when compared to two other leading brands of ale, the new Hardys & Hansons 
beer comes out top in terms of look, colour, smell, flavour, carbonation, refreshing 
qualities and alcoholic strength – so it’s going to be a clear winner with locals! 
Iain Masson, Production Director at Hardys & Hansons has been in charge of the 
process, “We’ve been going through an exciting time at the brewery and the 
launch of this beer is the culmination of months of careful product research and 
development.  Research has shown that people like Olde Trips’ strong, distinctive 
flavour, so we’re positive it will be well received by beer drinkers and may turn into 
one of our best sellers.” 
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Many Happy Returns to: 
David Brett (12th October) 
 

Congratulations go to: 
John & Celia West (7th August) 
David & Maureen Brett (3rd October) 

BATEMANS LAUNCH BEER CLUB      
  

Bateman’s Brewery has just signed up its first member of 
the ‘Bateman’s Beer Club’, Mr. Jim Carley, a member of 
Chesterfield Campaign For Real Ale. Jim and his wife 
Wendy travelled over to Wainfleet for the inauguration 
ceremony, where they were welcomed by George and Stu-
art Bateman, as well as Haydn Biddle, the Brewery’s 
Chief Executive. After a celebration lunch, Jim was 
handed his privilege card and his ‘brick’ was unveiled in 
the new Brewhouse, ‘The Theatre of Beers’. 
Jim’s membership will give him many benefits, including limited edition memorabilia, 
invitations to special Bateman’s events, including the famous annual ‘A Bit Of A Bash At 
Bateman’s’, special discounts and, of course, a much prized brick on display in ‘The Thea-
tre Of Beers. 
Jim has the extra benefit at the moment of being the only member, which means he has 
won the monthly draw for a case of beer, as his name was the only one in the hat! He was 
not only over the moon about this, but said that the whole day had been a truly wonderful 
experience and although he was thrilled to be the first, he was looking forward to meeting 
future members. 
He continued,“ I joined this unique club because I have always been a very great fan of 
Bateman’s and everything they stand for. I just wanted to be part of it. I shall be returning 
very shortly” 
 

For more details, contact Batemans by email 
sbateman@bateman.co.uk.  

Lincolnshire &  
Nottinghamshire 
Air Ambulance 
 

At the 12th Mansfield 
Beer Festival held in 
April this year we had a charity box for the 
donation of any unused beer tokens (or 
cash). We are pleased to say that the total 
raised for the Air Ambulance was over £85 
and this is winging its way to them. 

IF THIS LITTLE BOX 
HAS CAUGHT YOUR 
EYE THEN IT WILL 

ALSO CATCH  
POTENTIAL  
CUSTOMERS 

 
 
 
 
 
 

 

See our advertising 
rates on page 2 
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PUB OF THE SEASON 
Our July branch meeting was at our 
Spring Pub of the Season - the Widow 
Frost in Mansfield. Located on Leeming 
Street, just uphill from the Market 
Square, this Wetherspoon’s pub is a large 
one-roomed conversion to a very high 
standard. A good range of real ales are 
available at the traditional Wetherspoon 
prices as well as a good choice of very 
reasonable priced food.  
The winner of the Summer Pub of the Season was the Nell Gwyn at Mansfield and it is 
planned for our October branch meeting to be held there on the 7th of that month. 

Animal Magic - Try this fun quiz where all the answers are animals to be found 
on pubs in our area. The answers are on page 23. 
 
1. Shirebrook’s Brock. 
2. Does this feline squint in Clipstone? 
3. Huthwaite’s white male red deer. 
4. Fast dog of Woodhouse. 
5. Pink wader in Mansfield. 
6. Does Santa retire the old ones to Edingley? 

7. Game bird flying along Chesterfield Road. 
8. Rainworth’s hare chaser. 
9. Blidworth has a black …….. 
10. ….. and a white ……. 
11. Mansfield’s sign of spring perched in a birch tree. 
12. There’s a black one in Edwinstowe. 
13. Mansfield’s adult male sheep. 
14. Fulwood’s wader at Sutton. 

15. This follows the cart in Sutton. 
16. Mansfield’s brown bovine. 
17. It’s head is at Kirkby. 
18. What precedes the groom at Scarcliffe? 
19. What precedes the hounds at Blidworth Bottoms? 
20. ….. but what follows the dog at Old Clipstone? 

Good ale, the true and proper drink of Englishmen. He is not deserving of  the name of 
Englishman who speaketh against ale, that is good ale. 
 

Source: George Borrow, Lavengro, 1851 
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Aug. 5     Branch Meeting (8.30 pm) - Greyhound, Mansfield Woodhouse -  
                followed by mini pub crawl 
Aug. 12   Beer Festival Meeting (8.30 pm) - Horse & Jockey, Selston 
Aug. 19   Committee Meeting (8.30 pm) - Ling Forest, Mansfield 
                The following meetings are all 8.00 pm starting time: 
Sep. 2      Branch Meeting, Leadmill Brewery, Denby.  
Sep. 9      Beer Festival Meeting, Railway Inn, Mansfield 
Sep. 16    Committee Meeting, General Havelock, Annesley 
Oct. 7      Branch Meeting, Nell Gwyn, Mansfield  
                Pub of the Season Presentation and vote for Autumn POS 
Oct. 14    Beer Festival Meeting, Horse & Jockey, Selston 
Oct. 21     Committee Meeting, Sherwood Ranger, Ravenshead 
Nov. 4     Branch Meeting, Ye Olde Plough, Pleasley - followed by quiz 
                evening in the pub. 
Nov. 11   Beer Festival Meeting, Railway Inn, Mansfield 
Nov. 18   Committee Meeting, The Boundary, South Normanton 
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CAMRA 
MEETING 

HERE 
PLEASE 
JOIN US 

TUESDAY BRANCH 
MEETINGS  

Please note - transport is available to ALL our Branch Meetings 
Available seats on our trips are limited, so book your place as soon as possible by calling the 
Soc. Sec. Trips are open to anybody who wishes to come along. Dates and venues may change 
so consult the latest What’s Brewing or call the Soc. Sec. The cost of a branch meeting or pub 
survey trip is £3. All other trips will be £5 or more - a £3 deposit is required for all trips.  

REGIONAL 
MEETINGS  

Sat. 13th Sep. 
Criterion,  
Leicester. 
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PROPOSED TRIPS/EVENTS    

Aug. 5    (Tue.) Ale Away Day to 
               GBBF Trade Session 
Aug. 21  (Thu) Elgoods Brewery and 
               Peterborough Beer Festival 
Aug. 23  (Sat.) Social evening at the  
               Real Ale Tent on Moorgreen 
               Showground. 
Sep. 13   (Sat.) Ale Away Day to the 
               North Notts Beer Festival 
Sep. 27   (Sat.) Social Evening, in 
               conjunction with Derby and 
               Chesterfield, at the White  
               Hart, South Normanton -  
               preceded by mini pub crawl. 
Oct. 4     (Sat.) Social Evening at the 
               Clock Inn Cloctoberfest 
Oct. 25    (Sat) Trip to Bass Museum 
               Octoberfest 

4th NORTH NOTTS BEER FESTIVAL 
Market Hotel, Retford (1 minute walk from Railway 

Station and 10 minutes walk from Town Centre). 
SEPT 12-14 (Fri-Sun) 

Small, friendly Festival increasing in popularity each 
year. Opening times Fri/Sat 11-11pm, Sun noon-3pm 
[subject to Beer availability] Admission £2.00 mem-

bers, £3.00 non-members (includes free souvenir 
glass & programme). Over 40 traditionally crafted 
beers, ciders and country wines. Live entertainment 

Friday and Saturday evening. Food available. 

CLOCK INN CLOCTOBERFEST 
Fri 3rd to Sun 5th October at the Clock Inn, 

South Normanton 

Up to 20 Real Ales plus Cider 
Food available at all times 

See page 8 or visit www.theclockinn.co.uk 
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BASS MUSEUM OCTOBERFEST 

 

Fri 24th to Sun 26th October 
  

Upwards of 40 fine cask ales from Britain's most 
revered craft breweries. Normal admission prices 

apply during the day, evening admission  
includes live entertainment. Pay on door. 

MOORGREEN SHOW 2003 
Sunday 24th to Monday 25th August  

 
 
 

 
 

COR

This famous Agricultural Show is once more being 

CAMRA REAL ALE 
BAR  

NOTTINGHAM BEER FESTIVAL 
 

Victoria Leisure Centre, Sneinton, Nottingham 
 

Bigger and Better than ever - over 340 real ales 
Ciders, Perries and Country Wines 
Hot & Cold Food available all day  

 

Thursday, 16th October 11 am to 5.00 pm £3.00 
5.00 pm  to 11.00 pm £5.00 (Quiet Night) 

 

Friday, 17th October 11 am to 5.00 pm £3.00 
5.00 pm  to 11.00 pm £5.00 (Kelly’s Heroes live) 

 

Saturday, 18th October 10 am to 5.00 pm £3.00 
5.00 pm  to 11.00 pm £3.00 (Left Hand Thread live)  

 

Sunday, 19th October 12 noon to 3.00 pm £2.00 
 

Admission price includes commemorative glass. 
CAMRA members £2 every session 

 The G.B.B.F. is Britain's  
biggest beer festival with 

over 450 real ales plus cider, 
perry and lager  

 

Opening all day Wednesday for the 
first time, Tuesday 5-10 pm  

Wed-Friday 12 noon-10.30 pm 
Saturday 11.30 am-7 pm.  

 

Live music daily plus Family Room 
 

CAMRA Lounge and Corporate  
hospitality available.  

 

Entry £4-5 for CAMRA members.  
 

More details visit www.gbbf.org.uk  

held at Watnall so why not come along to the  

BAR OPEN: Saturday 7 - 11 pm for show 
stallholders and CAMRA members only. 

Sunday 12 noon to 7 pm Monday 11 am to 7 pm         (£2 off admission for CAMRA)  


